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Kaynak bagimhliginin yonetilmesinde orgltsel ideolojinin stratejik rolii:
Otel isletmelerine yonelik bir model dnerisi

The strategic role of organizational ideology in managing resource
dependence: A model suggestion for hotel managements

Bilgi yonetimi, yenilik ve isletme performansi arasindaki iliskide ara
degiskenlerin etkisi: Bes yildizli otel isletmelerinde bir arastirma
The effects of the mediator variables on the relationship between
knowledge management, innovation and business performance: A
research on the five star hotels

Konaklama isletmelerinde faaliyet tabanl biitceleme ve bes yildizli otel
isletmesi uygulamasi

Activity based budgeting in hospitality enterprises and five star hotel
implementation

Sanal ortamda paylasilan tiiketici yorumlarinin algilanmasi ve satin
almada bilgi kullanimina etkisi : Otel isletmelerinde bir inceleme
Perception of consumer comments shared in virtual environment and
its effect on using information in purchasing :An investigation in hotel
establishments

Turistlerin tatil donemlerinde sergiledikleri gegici davranis degisiklikleri
(Liminoid) Gzerine bir arastirma
A research on liminoid behaviours of tourists on vacation periods

Tlrk turizm endUstrisinin uluslararasi rekabet giiciiniin
degerlendirilmesi: ElImas modeli ile Tiirkiye ispanya karsilastirmasi
Evaluation of international competitive advantage of Turkish tourism
industry: Comperation of Turkey and Spain via diamond model

Davranissal niyeti etkileyen hizmet kalitesi boyutlari agisindan tolerans
bolgelerinin karsilastiriimasi: Otel isletmelerinde bir arastirma
Comparison of zones of tolerance in terms of service quality
dimensions affecting behavioral intention: A study on hotel
management

Tirkiye'de yabanci isgérenlerin klltirel uyumlarinin is basarimina
etkileri (Turizm sektériinde bir uygulama)

Impacts of expatriates cultural diversities to their work success (A
study in tourism industry)

Sosyal medya kullaniminin misteri tercihleri Gizerine etkileri:
Konaklama isletmelerinde bir inceleme



10

11

12

13

14

15

16

17

18

19

20

SERKAN POLAT

BAYRAM AKAY

iSMAIL CALIK

AYSU HATIPOGLU

ZEYNEP MESCI

AHMET VATAN

GUL ERKOL

HANDE UYAR

FATMA OZCELIK
HEPER

0zGUR ARPACI

ABDULMENAF
KORKUTATA

2014

2014

2014

2014

2014

2015

2015

2015

2015

2015

2015

The effects of social media on customer preferences: A study based on
accommodation companies

Turizm destinasyonu yoneti(si)minde kamu yonetiminin rolinin
tespiti Gzerine bir arastirma

A research on the role of public administration in tourism destination
governance

Arac kiralama sektoriinde rekabet belirleyicilerinin isletme
performansina etkisi: Turizm destinasyonlarinda bir arastirma
Impact of competition determinants in car rental sector on operation
performance : A research in tourism destinations

Sardurulebilir turizm gostergeleri kapsaminda Dogu Karadeniz
Bolgesi'nin analizi

Analysis of Eastern Blacksea Region within the scope of sustainable
tourism indicators

Osmanli saray mutfagi'nin gastronomi turizmi gercevesinde
incelenmesi

Investigation of the Ottoman palace cuisine within the framework of
gastronomic tourism

Kurumsal yénetim uygulamalarinin turizm sirketleri Gzerine etkileri:
BIST 6rnegi

The effects of institutional administration applications on tourism
businesses: A case of BIST

Destinasyon pazarlamasi kapsaminda Bilecik ili turizminin
degerlendirilmesine yonelik paydas analizi

Stakeholder analysis to evaluate tourism in Bilecik in terms of
destination marketing

Mobbing ve motivasyon arasindaki iliski: Turist rehberleri Gizerine bir
arastirma

The relationship between mobbing and motivation: A study on tourist
guide

Otel isletmelerinin yiyecek-icecek satin alma davranislarinin
belirlenmesi: Bes yildizl otel isletmeleri tizerine bir arastirma
Determining the food & beverage procurement behaviros of hotel
businesses: A study on five star hotel businesses

Kongre turizmi agisindan istanbul ili'nin uluslararasi rekabetgilik analizi
in terms of congress tourism istanbul province of international
competitiveness analysis

Helal konseptli otel isletmelerinin sezonlara gore algilanan hizmet
kalitesinin misteri sadakati ve musteri degeri lizerine etkisi

The effect of perceived service quality on customer loyalty and
customer value of the halal hotel concept establishments in terms of
the seasons

Antalya'da 4 ve 5 yildizli otellerde sunulan rekreatif amacli animasyon
faaliyetlerinin misteri memnuniyetine etkisi
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The effects of recreative animation activities on customer satisfaction
in 4 and 5 star hotels in antalya

Destinasyon rekabet giicii agisindan istanbul'un karsilastirmali analizi
Comparative analyses of Istanbul in terms of destination
competitiveness

Alici-tedarikgi iliski kalitesi ve musteri degerinin endustriyel tiiketici
tatmini Uzerindeki etkileri: Konaklama isletmeleri tizerine bir arastirma
Effects of buyer-seller relationship quality and customer value on
industrial customer satisfaction: A research on accommodation
enterprises

Ciftlik turizmine yonelik kavramsal bir model 6nerisi
A conceptual model proposal for farm tourism

Yoresel mutfak tercihindeki motivasyon unsurlarinin destinasyonu
tekrar tercih etme ve baskalarina 6nerme lzerine etkisi

The effect of motivational factors in local cuisine preference on
rechoosing and recommending a destination

Motivasyon araglarinin algilanmasinda tatile ¢gtkmanin isveren ve
yoneticiler Gzerine etkisi: Sakarya ornegi

Impact on employers and executives of getting a tattoo in the
perception of motivation vehicles: The case of Sakarya

Asya Pasifik turizm pazarinin Tlrkiye acgisindan analizi
Analysis of Asia Pacific tourism market in terms of Turkey

Helal gida uygulamalarinin misteri beklentilerini karsilamada dnem
diizeyinin Olgtlmesi: Bes yildizli bir otel 6rnegi

The measurement of the importance level of the halal food
applications for the customer expectations: A case of five stars hotel

Konaklama isletmelerinde yesil ¢oziimlerin entegrasyonu:
Sertifikasyon, talep ve 6rnek uygulama baglaminda bir analiz

The integration of green solutions into hospitality managements: An
analysis on certi-fication and demand with respect to a sample case

Konaklama isletmelerinde helal turizm standardizasyonu 6nerisi
A proposal on standardization of halal tourism for accommodation
businesses

Turizmin ekonomik etkilerinin bdlgesel kalkinma agisindan
degerlendirilmesi: Adana ornegi

An evaluation of economic impacts of tourism industry in terms of
regional devolopment: A case for the city of Adana

Personel gliclendirmenin orgltsel baghlik izerine etkisi: Yiyecek ve
icecek isletmeleri lizerine bir arastirma

The impact of personnel empowerment on organizational
commitment: A research on food and beverage enterprises

Rekabet stratejileri ile inovasyon arasindaki iliskide kurumsal itibarin
rolU: Otel isletmeleri Gizerine bir arastirma
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2020

The role of corporate reputation in relationship between competition
strategies and innovation: A research in hotel establishments

Tanitim filmlerinin turizm agisindan gostergebilimsel bir ¢ézlimlemesi:
Turkiye 6rnegi

A Semiotic Analysis of Introduction Films in Terms of Tourism: The case
of Turkey

Hizmet kalitesi boyutlari ile agizdan agiza iletisim boyutlari arasindaki
iliski: Otel isletmeleri tGizerinde bir arastirma

The relationship between dimensions of service quality and dimensions
word of mouth: A research on hotel establishments

Algilanan kurumsal davranissal tutarlilik ve duygusal baghlik iliskisinde
kurumsal sosyal sorumluluk faaliyetlerine yapilan yiiklemelerin aracilik
rolu: Otel isletmelerinde bir arastirma

The mediating role of employees' csr-induced attributions in the
relationship between perceived corporate behavioral integrity and
affective commitment: A study in hotels

Konaklama isletmelerinin sosyal medya kullanim sekillerinin tutum ve
satin alma niyeti tUzerindeki etkisi

The affect of social media usage forms of accomodations enterprises
on consumer's attitudes and purchasing intentions

Tirk konaklama sektériinde sendikalasma Uzerine bir arastirma

A study on unionization in the Turkish hospitality sector
Destinasyon imaj algisi ve surdirilebilir destinasyon pazarlamasi:
Kemaliye destinasyonu 6rnegi

Destination image perception and sustainable destination
marketing: Kemaliye destination example

Algilanan liderlik davranisinin sosyal kaytarmaya etkisinde pozitif
psikolojik sermayenin aracilik roll: Otel isletmelerinde bir arastirma
The mediating role of positive psychological capital in the effect of
perceived leadership behavior on social loafing: A research on hotel
enterprises

Turistik deneyimlerin benlik-kavrami ile iliskisi

The relationship between touristic experiences and self-concept
Dini yonelim ve sekiler diinya goristinin turizmin algilanmasina
etkileri

Effects of religious orientation and secular worldview on perception
of tourism

Otel isletmelerinde psikografik pazar bolimlendirme ve hedef
pazarlarin analizine yonelik nitel bir arastirma

A qualitative research on analysis of psychographic market
segmentation and target markets in hotel businesses

Turkiye'nin turizm talebini etkileyen faktorlerin sosyo-ekonomik
acidan ampirik olarak degerlendirilmesi

The empirical evaluation of effecting socio-economic factors of
Turkeys tourism demand

Kriz donemlerinde konaklama isletmelerinde uygulanan pazarlama
stratejilerinin performansa etkisi

The effect of marketing strategies applied in accommodation
businesses during the crisiss on performance
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Otellerdeki kronizm algisinin isgdéren motivasyonuna etkisi

Effect of cronyism perception in hotels on motivation

Turizm taksonomisi: Epistemolojik bir analiz

The taxonomy of tourism: An epistemological analysis

Dogu Karadeniz turizminin gelistirilmesine yonelik bir arastirma:
Artvin destinasyonu Ornegi

A research on the development of tourism in the Eastern Black Sea
region: Artvin destination example

Yabanci ziyaretgilerin destinasyon imaj algilarina yonelik bir
arastirma: Baki 6rnegi

A research on destination image perception of foreign visitors: The
case of Baku

istanbul'da asiri turizm: sivil toplum kuruluslari gériisleri Gizerinden
yorumsayici ve karsilastirmali bir arastirma

Over tourism in istanbul: an interpretative and comparative study on
non governmental organizations views

Bir destinasyonun gastronomi turizmine uygunlugunun belirlenmesi
Gizerine kesifsel bir arastirma

An exploratory research on the determination of a destination's
convenience on gastronomy tourism

ikonalarin algilanan degerinin destinasyon imaji ve davranissal
niyete etkileri: Kapadokya 6rnegi

The effects of the perceived value of icons on the destination image
and behavioral intention: The case of Cappadocia

Gliney Amerika turizm pazarinin Tirkiye algisi ve Tirkiye acisindan
analizi

Perception of Turkey in the South American tourism market and
analysis in terms of Turkey

Turk turistlerin paylasim ekonomisine katilma nedenleri ve
memnuniyetlerinin belirlenmesi: Airbnb 6rnegi Gizerine bir karma
yontem arastirmasi

Determining the reasons and satisfactions of Turkish tourists to
participate in the sharing economy: A mixed method study on the
case of Airbnb

Otel isletmelerinde duygusal emek ve temel benligin yapici normdisi
davranis Gzerindeki etkisi: Personel gliclendirmenin aracilik roli
The effect of emotional labor and core-self assessments on
constructive devied behavior in hotel businesses: The mediating
effect of staff empowerment

Gastronomi turizmi rekabet analizi: istanbul drnegi

Gastronomy tourism competitiveness analysis: Case of istanbul
Sosyal medya ve destinasyon secimi iliskisi: Hollandali Instagram
kullanicilarinin Tirkiye'ye yonelik turizm talebi Gizerine bir arastirma
The relationship between social media and destination selection: A
study on Dutch Instagram users' tourism demand for Turkey
Turizmde ndropazarlama uygulamalari: Super Bowl reklamlari 6rnegi
Neuromarketing applications in tourism: The example of Super Bowl!
advertisements

Ev pansiyonculugunun gelistirilmesinde kultlirel kimligi koruma
stratejilerinin rolii: Kapadokya 6rnegi
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The role of cultural identity protection strategies in the development
of guest house: The case of Cappadocia
Yonetsel glic ve dijital liderligin ic¢ girisimcilige etkisinde bilgi
paylasiminin aracilik rolt
The mediating role of knowledge sharing in the impact of
managerial power and digital leadership on intrapreneurship
Cevre dostu otel uygulamalarinin sadakat ve tavsiye etme niyetine
etkisinde memnuniyetin araci roli
The mediating role of satisfaction in the effect of eco-friendly hotel
practices on loyalty and recommendation intention
Turist rehberi basariminin unutulmaz turizm deneyimleri ve tekrar
ziyaret niyeti Gizerine etkisi
The effect of tourist guide performance on memorable tourism
experiences and revisit intention
Genglerin turizm deneyimi izerinde gorsel medya unsurlarinin
etkisine yonelik bir olgubilim ¢alismasi
A phenomenological study of the effect of visual media elements on
the tourism experience of young people
Destinasyon imaji ile tavsiye etme niyeti iliskisinde memnuniyet ve
hatirlanabilir deneyimin aracilik etkisinin incelenmesi: Organize
turlar Gzerine bir arastirma
Investigation of the mediation effect of satisfaction and memorable
experience on the relationship between destination image and
intention to recommend: A study on organized tours
Sosyal turizmi gelistirmeye yonelik talep yonli bir tesvik modeli
onerisi
Proposal of a demand-sided incentive model to develop social
tourism -English
Lisans(sti turizm egitiminde egitim kalitesi ve mesleki motivasyona
iliskin karsilastirmali bir analiz: Turkiye ve ingiltere 6rnegi
Comparative analysis of educational quality and vocational
motivation in graduate tourism education: Example of Turkey and
England
Gastronomi Turizmi Agisindan Yéresel Uriinlerin bolgesel
Siniflandirilmasi
Regional Classification Of Local Products Interms Of Gastronomy
Tourism
Turizmde Bilisim Teknolojileri Kullanimi ile Orgiitsel Performans
Arasindaki iliskisi: Tiirkiye'deki Dért Ve Bes Yildizh Oteller Ornegi
Relationship Between Using Information Technologies And
Organizational Performance In The Tourism: The Case Of Four And
Five Star Hotels In Turkey
UZAY TURIZMININ RiSK ANALIZzi: TURKIYE ORNEGI
Saghk Turizmi isletmelerinde Beklenen Hizmet Kalitesinin
Memnuniyete Etkisi ile Fiziksel Yagam Kalitesinin Psikolojik Yagam
Kalitesi Uzerinde Memnuniyetin Aracilik Rolii



